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Review III
‘Dying for’ Fast Fashion

“Fast fashion” is the design, creation, and marketing of highly fashionable clothes at high speed and low
cost. Zara from Spain, H&M from Sweden, UNIQLO from Japan, and Gap from the United States are
some examples of fast fashion companies. To many people, fast fashion is very appealing since the
clothes are stylish and cheap. However, what they might not know is that in some corners of the world,
people are really dying as a result of fast fashion.

In Unit 8, the writer has revealed the hidden costs of our clothing to help us realize that fast fashion is not
as cheap as it may seem. To dig deeper into the issue, we

need some concrete facts. In Review 2, we’ve learned the basic structure of a good argument—Assertion,
Reason and Evidence. Now, work in groups of 4 and do some research online to find evidence to support
the following three reasons to show why

fast fashion is not actually cheap.



Part 1: ARE Online Research

. ~\
\'. ,f'/Pulyeﬂer is the most popular fabric used for

fashion. But when we wash clothes, the
microfibers, sometimes called “invisible
plastic,” can easily pass through wastewater
treatment plants into our waterways. Since
they do not biodegrade, they can poison our
ocean and even food supply.

J | (“The environmental costs of fast fashion' The Mdependanr,
il | 2018) /

\J )

L




Part 2: Share Your Fast Fashion
1. Introduce Your Own Fast Fashion
(1) Name:

(2) Item:

(3) Why did you want to buy it?

(4) Where did you buy it?

(5) How would you reuse it?

2. Teamwork

Original Product New Reusable Product




REFLECTION

Problem-Solving
Did you face any difficulties when desingning the new reusable product?

If yes, did you overcome it? How did you do?

Group Work
What did you learn from your group members during the activity?

Improvement

What do you think you can improve if doing the activity again?




